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Abstract: The aim of this article is to sketch a preliminary outline of a Marxist theory of the political 
economy of information. It defines information as a symbolic form that can be digitally copied. This 
definition is purely formal and disregards epistemological, ideological, and functional aspects. The 
article argues that the value of information defined in this sense tends to zero and therefore the price 
of information is rent. However, information plays a central role in the production of relative surplus 
value on the one hand, and the distribution of the total social surplus value in forms of surplus profits 
and rents, on the other. Thus, the hegemony of information technologies in contemporary productive 
forces has not made Marx’s theory of value irrelevant. On the contrary, the political economy of infor-
mation can only be understood in the light of this theory. The article demonstrates that the capitalist 
production and distribution of surplus value at the global level forms the foundation of the political 
economy of information.  
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1. Introduction 

This article attempts to sketch the outline of a Marxist theory of the political economy of in-
formation. Information in this context is defined as forms of perception or cognition such as 
codes, concepts, formulas, data, design, images, software, language, etc., that can be digi-
tally and infinitely reproduced. Information is universal commons, unless it is enclosed by 
trade secret or intellectual property.1 Information is defined here formally regardless of its 
relation to truth and the purposes it is used for. Thus, in this context, deceptive ideological 
forms and even outright lies qualify as information. In this sense, information includes a wide 
range of symbolic forms, such as critical theory and natural sciences on the one hand, and 
the most vain and banal forms of advertisement and misleading PR propaganda on the oth-
er.  

In both business studies and the information science, data, information, and knowledge 
are distinguished from each other according to the level of understanding each conveys 
(Bostol and Canals 2014; Frost 2013/2010; Zin 2007).2 The following definitions by Donald 
Hawkins illustrate this:  

 
Data are facts and statistics that can be quantified, measured counted and stored. Infor-
mation is data that has been categorized, counted, and this gives meaning, relevance or 

                                                
1 Commons of information, related forms of intellectual property, and common-based peer production are the 
subjects of another article, which is a sequel to this article. It will also appear in tripleC.  
2 I am grateful to Robert Prey for bringing this distinction to my attention.  


